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IN THE SUPERIOR COURT OF THE DISTRICT OF COLUMBIA
CIVIL DIVISION

TRAVELERS UNITED
2833 Alabama Ave SE #30736
Washington, D.C. 20020,
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Civil Action No.2021 CA 000477 B

V.

MGM RESORTS INTERNATIONAL, INC
3600 S Las Vegas Blvd
Las Vegas, NV 89109

Defendant.

COMPLAINT FOR VIOLATIONS OF THE
CONSUMER PROTECTION PROCEDURES ACT

Travelers United brings this action pursuant to D.C. Code § 28-3905 for injunctive relief
and statutory damages against Defendant MGM Resorts International, Inc.’s (“MGM”)
violations of the District’s Consumer Protection Procedures Act (“CPPA”), D.C. Code § 28-

3901, et seq. In support of its claims, Travelers United states as follows:

INTRODUCTION

1. This is a price deception case. For the last decade, MGM has used an unlawful trade
practice called “drip pricing” in advertising its hotel rooms whereby MGM initially hides
a portion of a hotel room’s daily rate from consumers. MGM calls this hidden portion of
the room rate a “resort fee” at all of its properties in the United States including at the
MGM National Harbor which is extremely popular with District residents. One key effect

of this price deception is that consumers shopping for a hotel room on either MGM’s



website, or an online travel agency site (“OTA”) such as Priceline or Expedia, are misled
into believing an MGM hotel room is cheaper than it actually is. MGM’s motive in
continuing this deceptive practice is pure profit. MGM has reaped hundreds of millions of
dollars over the last decade from this deceptive “drip pricing.” Travelers United brings
this action to force MGM to advertise up-front to consumers the true prices of its hotel
rooms. All mandatory fees controlled by the properties must be included in the advertised
daily room rate.

2. MGM is a hotel, lodging and entertainment corporation with its headquarters in Las
Vegas, Nevada. MGM owns and manages hotels throughout the United States and China.
MGM conducts its hotel business through various corporate entities operating under
numerous trade names.! MGM offers lodging at its hotels to District residents, including
through its online reservation website and through the websites hosted by OTAs, such as
Priceline and Expedia. These websites allow consumers to obtain information about
MGM’s hotel rooms and allow consumers to compare MGM hotel room prices to that of
other hotels as well as make hotel reservations.

3. MGM advertises and promotes its hotel rooms by advertising daily room rates on its own
website and the websites operated by OTAs. MGM’s official website and the websites
operated by the OTAs enable consumers to search for and sort prospective hotel
accommodations by price according to the daily room rate. These search functions allow
consumers, including consumers residing in the District, to compare prices among

various hotels. Many consumers, including those residing in the District, use the websites

I MGM hotels operate under at least the following trade names in the United States: MGM Grand, Skylofts at MGM
Grand, Mansion at MGM Grand, The Signature at MGM Grand, Bellagio, Aria Resort & Casino, Vdara, Excalibur,
Luxor, Mandalay Bay, Delano Las Vegas, The Mirage, New York-New York, Park MGM, Beau Rivage Resort &
Casino, Gold Strike Casino Resort, MGM Detroit, MGM Springfield, MGM National Harbor and Borgata.



operated by MGM and the OTAs to compare the price of hotel rooms offered by MGM
and other hotels and to select and book a hotel room online.

MGM charges additional mandatory fees it calls “resort fees”, which at other
establishments are sometimes referred to as “guest amenity fees”, “facility fees” or
“destination fees,” as well as other names (referred to collectively hereafter as “resort
fees”) on a daily basis for a room at many of its hotels. However, MGM does not include
these daily, mandatory fees in the room rate it advertises on its website and does not
include them in the room rate advertised by the OTAs, thereby depriving consumers of
the ability to readily ascertain and compare the actual price of a room at a MGM hotel to
the price of the hotel rooms offered by MGM’s competitors and at other MGM hotels.
Beyond this initial price deception, when consumers select a room rate and provide their
credit card and other personal information in order to book a room, MGM also represents
that the daily room rate at the hotel is less than it actually is because it does not include
the mandatory resort fee that MGM adds to the daily room charge. In all of the MGM
hotels in the United States that charge resort fees, the subtotal of the room rate is listed
without the resort fees included in the price. When a guest selects to “Learn More” a link
pops up that says the nightly rate on a specific date without the resort fee. It says “Taxes
and fees may apply,” thereby misleading consumers to believe the additional fees they
are paying are government-imposed, rather than a separate daily charge imposed by and
paid to MGM. In some instances, MGM also represents that these resort fees cover the
costs of amenities, such as wireless internet, that MGM says is complimentary even
though MGM has required the guest to pay the resort fee which it also claims pays for the

wireless internet service.



6. Hotels attached to casinos often offer free hotel rooms to encourage people to gamble in
their casino. MGM has a loyalty program called M Life Rewards that offers free hotel
rooms. These rooms are often referred to as “comped” hotel rooms. Comped hotel rooms,
also known as “comps,” are complimentary? hotel rooms given out by a hotel to
encourage guests to gamble. MGM offers comped rooms through the M life Rewards
program but it often still makes guests pay the resort fee. MGM uses misleading language
to make the guest think they are getting a complimentary room. A guest may log into
their M Life account and will see language that states “Up to 4 Comp Nights” assuming
those are for free nights. MGM would still charge this guest a resort fee of up to $45.00
plus tax per night. That amount is not mentioned on the comped offer.

7. A resort fee does not exist to provide amenities at a hotel. MGM charges a resort fee to
deceptively mislead a consumer into thinking the hotel rate is lower than the actual rate.
The amenities MGM allegedly offers for a resort fee are either obsolete or services
provided as free to others. There is no exchange of service with a resort fee. A customer
of the defendant’s is not allowed to refuse the alleged services of the resort fee in an
attempt to not pay the resort fee. Defendant forces a customer to pay the resort fee in
order receive the key to the customer’s room. The resort fee exists to deceive customers,
not to provide any services or amenities. The resort fee at some MGM hotels is more than
the advertised room rate.

8. In addition to deceiving District consumers who end up paying these deceptive rates,
District taxpayers pay for these resort fees even if they do not ever travel. From May 18 —

22,2019, the Mayor and many members of the D.C. Council went to Las Vegas, Nevada

2 Complimentary is defined by Merriam-Webster as “given free as a courtesy or favor.”



for a convention of the International Council of Shopping Centers.” This is “the world’s
largest global gathering of retail real estate professionals.”* Attending the event is
important to building more development and particularly grocery stores in areas that
deeply need access to food in their neighborhood. The DC Councilmember who
represents Ward 8, the Ward with the lowest amount of grocery stores per person in the
District,” stayed at the MGM Grand Hotel & Casino in Las Vegas. His legislative director
also stayed at the hotel in another room. Their two rooms came to a total of $2,476.46
which was organized in advance by a travel company helping them book these
reservations. The resort fee, however, was due separately at the property and it amounted
to $335.60. This deceptive resort fee was paid for by DC tax payers.

9. Defendant regularly uses resort fees to more than double the advertised room rate at
MGM hotels such as the Excalibur and the Luxor. The advertised room rate at Luxor for
July 13, 2020 was $29.00 per night. The resort fee at the Luxor in July 2020 was $35.00
per night. The actual price of a room at defendant’s Luxor hotel is 121% more than the
advertised price. The advertised room rate for July 13, 2020 at the MGM’s Excalibur
hotel 1s $22.00 per night. The resort fee at the Excalibur is $35.00. The actual price is
159% more than the advertised price of a room at defendant’s hotel.

10. Travelers United institutes this proceeding to stop MGM from engaging in the unlawful

trade practices set forth more fully below in connection with its offer and sale of hotel

3 Mitch Ryals, What Happened in Vegas? W ASHINGTON CITY PAPER, (September 5, 2019),
https://washingtoncitypaper.com/article/178677/what-happened-in-vegas/.

Y1CSC, RECon, https://www icsc.com/attend-and-learn/events/details/recon-new-york (last visited February 16,
2021).

3 Christina Sturdivant, Report: Wards 7 and 8 Have Three Grocery Stores for 149,750 People, DCIST, (June 6,
2017), https://dcist.com/story/17/06/06/report-wards-7-and-8/.



11.

12.

13.

rooms to consumers, including its practices of (1) misleading consumers concerning the

amounts they must pay for rooms at their hotels, and (2) advertising hotel rooms without
the intent to supply them at advertised prices. Travelers United seeks injunctive relief to

prevent Defendant from engaging in these and similar unlawful trade practices, statutory
damages to deter Defendant and others similarly situated from engaging in these and

similar unlawful trade practices, and the payment of costs and attorney’s fees.

JURISDICTION

This Court has jurisdiction over the subject matter of this case pursuant to D.C. Code §
11-921 and D.C. Code § 28-3905.
This Court has personal jurisdiction over the Defendant pursuant to D.C. Code § 13-

423(a).

PARTIES
Plaintiff is a nonprofit public interest organization for the purpose of promoting interests
and rights of consumers empowered to sue and be sued. The mission of Travelers United
is to improve and enhance travel for consumers across all modes of travel. Travelers
United has been instrumental in advocating against hidden hotel fees both federally and
locally in the District. Travelers United has met with many members of the DC Council
and their staff regarding the issue. Nationally Travelers United has worked and met with
members of Congress, the National Association of Attorneys General, other national
consumer advocacy groups and the Federal Trade Commission educating, alerting and
advocating against deceptive hotel fees. Travelers United, based in Washington, D.C. and

Virginia, has members who reside in Washington, D.C.



14. Defendant MGM is a multinational hospitality company that owns, manages and
franchises a broad portfolio of hotels and lodging facilities throughout the United States
and abroad. It is a Delaware corporation that is headquartered at 3600 S Las Vegas Blvd,
Las Vegas, Nevada 89109.

15. MGM has, at all relevant times, engaged in trade or commerce in the District by

advertising and offering hotel lodging to District customers.

MGM’S DECEPTIVE ADVERTISING PRACTICES
Defendant’s Practice of Charging Resort Fees

16. This action was commenced after years of MGM deceiving customers about the rate of a
room. Currently 50 state Attorneys General and the Attorney General from the District of
Columbia reported they are investigating hotels over hotel resort fees.® The hotel industry
has become highly price competitive especially with the increased use by consumers of
OTAs, like Expedia and Priceline, that allow consumers to shop across hotel brands. The
OTAs and other tools on the internet allow consumers to review large numbers of rooms
offered by hotel at the same time and to compare and search by price. The hotels
typically advertise on these websites and on OTAs by using a daily room rate. The resort
fee is not included in the advertised amount on these websites harming consumers ability
to do comparison shopping.

17. At issue in this case is the growing and continued practice of hotels advertising daily
room rates online but not including any mandatory resort fee charged in the initially

advertised room rate. For instance, MGM’s practice is to initially advertise a room rate

¢ Karl Racine Office of the Attorney General for the District of Columbia, Aftorney General Karl Racine Prepared
Remarks: Marriott Lawsuit Over Resort Fees, (Jul. 9, 2019), https://oag.dc.gov/release/prepared-remarks-marriott-
lawsuit-over-resort-fees.



18.

19.

that does not include the resort fee, but then to include it in the final charges a consumer
is required to pay. MGM charges these additional resort fees, which can amount to as
much as $45 a day at MGM properties, to increase its revenues without appearing to raise
the room rate at its hotels. MGM does not include these resort fees in the room rate
because doing so would effectively increase the price of a hotel room and consequently
make its hotels less price competitive to consumers when compared with other hotels.
MGM’s practice of initially advertising only part of a price and then later revealing other
charges as the consumer completes the buying process has been labeled “drip pricing” by
the Federal Trade Commission (“FTC”). In November 2012, the FTC warned the hotel
industry that drip pricing as it pertains to charging resort fees may violate federal
consumer protection law by misrepresenting the price consumers can expect to pay for
their hotel rooms. The FTC specifically warned the hotels that the largest and most
prominent price for a hotel room should include the resort fee, and should be provided to
the consumer up front, and not later in the checkout process, in order to avoid being
deceptive drip pricing. These fees must be required to be revealed in the advertised room
rate, not later in the checkout process or even later when the customer checks in to the
hotel.
The FTC’s Bureau of Economics then issued a report in 2017 confirming its concerns
about this practice of drip pricing. That report concluded:

In sum, the literature suggests that separating mandatory resort fees from posted

room rates without first disclosing the total price is likely to harm consumers by

artificially increasing the search costs and the cognitive costs of finding and
booking hotel accommodations. Unless the total price is disclosed up front,



separating resort fees from the room rate is unlikely to result in benefits that offset
the likely harm to consumers.’

20. Despite the warning letter from the FTC, MGM continues to advertise room prices that
do not include its resort fees, both on its own website and the websites operated by
OTAs. MGM has continued this deceptive practice because it has become a key profit
center for the company, as it has reaped hundreds of millions of dollars from expanding
its use of resort fees over the past decade.

21. MGM owns, manages or franchises at least 17 hotels that charge consumers resort fees
ranging from $15.00 to $45.00 per day. MGM Resorts International charges hotel resort
fees at every hotel property of theirs in the United States, including the MGM National
Harbor which is very popular with DC residents. MGM does not limit the charging of
resort fees to traditional resort destinations. The defendant charges resort fees in locations
such as Oxon Hill, Maryland; Detroit, Michigan and Robinsonville, Mississippi.

22. By charging consumers resort fees in addition to the daily amounts consumers must pay
for their rooms, MGM makes hundreds of millions of additional dollars in revenue
without appearing to increase the price for which it initially offers its rooms. MGM’s
unlawful trade practice has affected District consumers, as MGM has charged resort fees
to tens of thousands of District consumers over the years, charging those consumers well
in excess of a million dollars.

23. MGM also exercises control over the resort fees its hotels charge. MGM spokesman

Brian Ahern stated “we are constantly evaluating prices to ensure they properly reflect

7 Mary W. Sullivan, Economic Analysis of Hotel Resort Fees, FEDERAL TRADE COMMISSION, (Jan. 2017),
https://www ftc.gov/system/files/documents/reports/economic-analysis-hotel-
resortfees/p115503 hotel resort fees economic_issues paper.pdf.



the business landscape.”® MGM has resort fees at all of its properties in the United States
and often raises multiple properties resort fees at once. On August 1, 2019, the MGM
announced an increase in hotel resort fees from $39.00 per night to $45 per night at the
Aria, Bellagio and Vdara.’

24. During the Covid19 pandemic, the room rates at MGM hotels have decreased to meet
consumer demand. However, the resort fees have not been lowered despite the
elimination or significant reduction to the services the hotel claims the resort fee
provides.'® As Jason Cochran of Frommer’s travel guides wrote:

All the hotel industry had to do to maintain the illusion of good faith was to
reduce resort fees while amenities are unavailable. But owners are so used to

charging bogus fees without being challenged that they forgot to maintain the
subterfuge.!!

Defendant’s Misleading Advertising Practices Concerning Resort Fees

25. When consumers search for and seek to book a hotel using MGM’s online reservation
system, MGM provides the consumers with a quoted room rate and allows guests to see
the price but there is no mention of an additional mandatory resort fee. For example,

when searching for availability on the MGM calendar for the Excalibur, the following

8 Bailey Schulz, MGM Increases Resort Fees at 3 Las Vegas Strip Properties, THE LAS VEGAS REVIEW JOURNAL,
(Aug. 2, 2019), https://www.reviewjournal. com/business/casinos-gaming/mgm-increases-resort-fees-at-3-las-vegas-
strip-properties-1817357/.

® MGM Resorts Announces Resort Fee Increase for Aria, Bellagio and Vdara, FOX 5 KVVU-TV LAS VEGAS (Aug.
2, 2019), https://www.fox5vegas.com/news/local/mgm-resorts-announces-resort-fee-increases-for-aria-bellagio-and-
vdara/article 983¢9aaa-b552-11e¢9-bd71-f79cd7103127 . html.

19 Richard Kerr, The Critical Points: First to go were airline cancellation fees, next should be hotel resort fees, THE
PoINTS GUY, (Sept. 1, 2020), https://thepointsguy.com/news/eliminate-resort-fee-coronavirus/.

1 Jason Cochran, Hotels Suspend Amenities But Are Keeping Resort Fee Cash. The Scam Must End, FROMMER’S,

(Sept. 21, 2020), https://www frommers.com/blogs/arthur-frommer-online/blog_posts/hotels-suspended-amenities-
but-are-keeping-resort-fee-cash-the-scam-must-end.
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information appeared on MGM’s website for a room at the Excalibur Hotel in Las Vegas,

Nevada for July 13, 2020:

=
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26. When “Expand Location Map” was clicked on the main MGM booking page, MGM
shows the location of the Excalibur on the map and states “Subtotal from $22.00” right
above the location of the hotel. On the left is a list of all available MGM properties in Las
Vegas for that date and their price with an asterisk. In the left bottom corner of the page
the asterisk denotes that the listed prices are “plus nightly resort fee and tax” although on

the map itself it says there are hotel room available at the Excalibur with a “subtotal from

$22.00”:

11
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27. At this initial stage in the process of booking a reservation online, where the hotel
appears on a page with rooms at other properties, the quoted daily room rate does not
include the mandatory resort fee the consumer will be required to pay. Similarly, when
consumers searched the same time for a hotel room using the reservation system operated
by Expedia or Priceline or another OTA, they received a similar quoted room rate that did

not include or mention the resort fee:

12



Exoalibur Hotel & Casing
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28. If consumers selected the quoted rate for a room at the MGM’s Excalibur Hotel on
MGM’s online reservation system, as set forth in paragraph 27 above, they were directed

to another page that provides the following information:

Flexible Ratn
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29. At this point in the booking process in small font below the advertised price is the

following statement: “Plus $35.00 daily resort fee plus applicable taxes. | Learn More”

13



30.
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This statement appeared in small typeface in shaded gray and was displayed less
prominently than the quoted room rate of $22.00 which appeared in a larger typeface in a
large prominent box in another color and that does not include the resort fee. The
language is ambiguous and confusing to consumers because it may be understood from
the map page or the calendar page that the total is $22 either as indicating that the daily
resort fee has already been “added” to the room rate quoted on the page or perhaps that it
is some sort of tax. A guest is unlikely to assume that an additional mandatory hotel fee
would be more than the advertised room rate.

Confusion about the total room rate charged was further fostered even at this point in the

booking process by the fact that when one clicks the link to “Learn More” about the

$35.00 daily resort fee plus applicable taxes the following display is shown:
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31.

32.

When one selects to “Learn More,” a box of information appears that states that the
nightly rate is $22 and “Taxes and fees may apply.” There is no information about what
taxes and fees apply. There is no information that the resort fee would more than double
the room rate. There is no definition of a resort fee. There is no definition of what is a tax.
By saying that “taxes and fees may apply” the defendant is purposefully ambiguously
labeling here as defendant likely wants consumers to believe the resort fees are
government-imposed charges.

After selecting the $22 room to book, the consumer is presented with the following final

booking page:
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33. Here a guest can only see what the hotel claims the resort fee covers by clicking on the

very small printed (i) next to the “Resort fee and Estimate Resort Fee Tax” line. If one

clicks on the {1} information icon, the following appears:
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34. As seen in paragraph 33 above, the phrase “A daily resort fee plus applicable tax on the
resort fee is applied to all hotel reservations. The resort fee includes: Property-wide high
speed internet access (public spaces and in-room), unlimited local and toll free calls,

airline boarding pass printing and fitness center access for guests 18+” appears on the

16



35.

screen shown in paragraph 33. Even if a customer looked to click on the small i next to
the resort fee line on the reservation summary, they would still likely be confused by the
language in this statement. Here MGM makes a presentation to consumers about the
amenities the resort fee alleges to cover. Some of these amenities the hotel presents as
part of the resort fee are actually already free to people who are not even hotel guests
such as high-speed internet access in public spaces.!? High-speed internet access is free
and available to everyone who enters the public spaces of the Excalibur, not just those
who booked a hotel room or paid a hotel resort fee. Furthermore, most boarding pass
printing is no longer necessary due to the prevalence of airlines using smart phone
applications for boarding. Unlimited local and toll-free calls from a hotel are not
necessary when 96% of Americans now own and travel with their own cell phones.'* If
the fitness center is closed, as many were during the Covid19 pandemic, MGM hotels
still charge resort fees. Defendant provides no exchange of service for this fee. The MGM
hotel alleges services are offered for the resort fee that are a combination of
technologically obsolete, free to non-hotel guests and at times inaccessible. The resort fee
exists as a way for the defendant to mislead the guest about the advertised price of a
room, not to provide any additional services.

The issues with how the price of an MGM room is presented go beyond what is offered
on the internet. In printed brochures available at the Costco travel section in Washington,

DC, the MGM Resorts Collection is advertised as being “New to Costco Travel.”

12 Ron Sylvester, MGAM Resorts Offering Free Wi-Fi at Las Vegas Casinos, THE LAS VEGAS SUN, (Jan. 8, 2013),
https://lasvegassun.com/news/2013/jan/08/mgm-resorts-offering-free-wi-fi-las-vegas-resorts/.

13 Mobile Fact Sheet. Pew Research Center: Internet & Technology, (Jun. 12, 2019),
https://www.pewresearch.org/internet/fact-sheet/mobile/.
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36. As seen above in paragraph 35, the Walt Disney World Swan and Dolphin Resort, which
is a Marriott hotel, advertises directly next to it with the fine print below “Price includes
daily resort fee, hotel taxes and rental car taxes.” The MGM Resorts Collection, however,
simply says “Price includes hotel taxes.” Indeed, the MGM advertised prices in the
Costco system do not include resort fees at all.

37. Interestingly, at the bottom of the page it says “See back page for terms and conditions.”

(Note no 1 or 2) as seen below.

L

38. On other pages in the same Costco Travel advertisement pamphlet at the bottom it says “!

and 2 See back page for terms and conditions” which is seen in the photograph below.

20
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39. In the terms and conditions on the back page of the travel advertisement pamphlet it notes
“ZDaily resort fee is reflected in price and will be included in your total purchase amount

at checkout” as shown below.

S
S

N
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40. If a customer goes online to the Costco travel offers to inquire further about the price of a

vacation to Las Vegas, the first results shown will be hotels with prices listed but those

prices do not include the resort fee.

wrwe 1 ARTIR—-.
+$132.15 QNI

41. If a customer is intrigued by the $102.31 “total price” offer at the Luxor Hotel and
Casino, which is an MGM property, they will be very disappointed to learn this is not in
fact the total price at all. If a customer selects “View Details & Customize” as shown

above in paragraph 40, they will be presented with the following page where again the

23



total price for a two night stay is presented as $102.31 even though this price, likely

unknown to the consumer, does not include any additional fees.

T

2z

42. This MGM property, offered through Costco Travel, states at the absolute bottom of the
page in a small font far away from the “total price,” which is not actually the total price,
states “the package price excludes a USD 35 plus tax (per room, per night) mandatory
daily resort fee. The resort fee includes property-wide high-speed internet access (public
spaces and in-room), unlimited local and toll-free calls, airline boarding pass printing,
and fitness center access for guests 18 and older. Self-parking is available at

approximately USD 10 (per room, per night). The fees will be added to the final

24



43.

statement upon checkout and are payable directly to the hotel. All fees are outside the
control of Costco Travel and are subject to change by the hotel without notice.” It is
highly unlikely given the placement of this text, and the fact that Costco Travel is
advertising the hotel as the “total price”, that a customer would assume a significant
amount more is owed when they arrive at the hotel. The resort fee at The Luxor is even
higher than currently advertised on this site, it is $37.00 night without tax, not $35.00 per
night as mentioned on the Costco Travel website. After including the 13.38% hotel tax,
that is a $41.75 additional per night. If a guest used the Costco Travel page to pay and
assumed the “total price” was, in fact, the total price the customer would be in for a
surprise when arriving at The Luxor and needing to pay an additional $83.90 to receive
the key to their room. That’s an 82% increase in price that was not included in the “total
price.” Additionally, most of the offers of the fitness center mentioned as part of the

resort fee are closed due to the Covid19 pandemic. This is not noted anywhere online.

Defendant’s Misleading Advertising Practices Concerning Complimentary Rooms

Defendant further presents deceptive advertising when they advertise complimentary
rooms to loyal customers. A longstanding practice among casino hotels is to offer
complimentary rooms, often called “comped rooms” or “comps”, to people who frequent
the casino. The idea is that the guests will be lured in with the free room and the hotel
will make the money on the gambling floor, not with the price of the hotel room.
Recently at defendants’ properties however, the hotels have been presenting their
“comped” rooms as complimentary, when the defendant still requires that the guest pay

the resort fee. MGM guests are presented with an offer for a complimentary room, but

25



then told they need to pay money at check-in in order to receive the key to their room,
which is a misleading and deceptive advertising tactic by the defendant.

44. MGM’s loyalty program is M Life. There are multiple tiers of loyalty with the lowest
being Sapphire to the highest level, excluding offers by invitation only, which is
Platinum. When a Platinum member looks at the MGM Bellagio hotel’s calendar for July

2020, they are presented with the following screen:

45. The rooms shown paragraph 44 as “COMP” are not necessarily complimentary as most
of these reservations are still subject to a resort fee. The defendant does not note that

these rooms are not complimentary and that they will be subject to a resort fee. The

26



Bellagio’s resort fee is $39.00 plus tax. There is no mention of these rooms not being
complimentary and being subject to a $39.00 per night fee on this page.

46. “View Offer Details” as seen in paragraph 44 has a link to the page shown below where
in small print in text that no one is ever to likely read is the following statement “A daily
resort fee, which includes select resort amenities, may be added to your room account.”
(emphasis added). The following text is the only text where noted where defendant notes

that a “COMP” room is not complimentary and actually requires paying resort fees.

RN S
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P

47. MGM recently sent Platinum members an upcoming offer for “Up to Four
Complimentary Nights in a Resort Room” at the MGM’s Mandalay Bay Hotel. The

following email was received by a Platinum M Life Member:

27



Come for the Beach. Stay for Everything Else.
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48. The offer shown in paragraph 47 is for four complimentary nights at the MGM’s

1nt on

hts at the MGM’s Delano, but the fine pr

imentary nig

Mandalay Bay or three compl

the bottom of the email states “A daily resort fee, which includes select resort amenities,
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may be added to your room account.” The resort fee at the Mandalay Bay and the Delano
is $39.00 plus tax per night.
49. The following is a confirmation email that a Platinum M Life member received after

booking MGM’s Mandalay Bay offer outlined in paragraph 46 and 47:
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50. When a Platinum M Life member books an offer as seen in paragraph 49, the “Room

51.

Rate and Estimated Tax” line shows a charge of $0.00. The line for “Resort Fee and
Estimated Tax” however shows a charge for $125.85. The email notes that the
“Reservation Total $125.85.” Though the guest was offered a complimentary stay at the
Mandalay Bay hotel by the defendant, the guest will be forced to pay $125.85 at the hotel
at check-in. MGM advertises this room as a complimentary stay but because the

defendant requires the guest pay for the resort fee, this offer is not complimentary.

Defendant’s Misleading Advertising Practices Concerning Resort Fees Charged
Even If Customers Are On Official District Business

In addition to issues regarding false advertising around complimentary rates, another
issue that must be addressed is that MGM’s resort fees are often paid by DC taxpayers,
who may never set foot in an MGM hotel in their life. Defendant asserts there is no way
for a consumer to get out of paying a hotel resort fee. MGM asserts the resort fees are
mandatory. Defendant charges resort fees to a consumer regardless of if the consumer is
merely staying at the hotel strictly for business purposes and spends all day at a
convention for work. As reported in The Washington Post,'* the federal government was
charged thousands in resort fees by the previous president on his work trips due to the
frequent selection of government travel to his own hotels that charged deceptive resort
fees. These resort fees were paid by the taxpayers of the United States. The same applies

to DC government workers and District elected officials. If they travel for work, they

1 David Fahrenthold, John Dawsey & Joshua Partlow, Room rentals, resort fees and furniture removal: How
Trump’s company charged the U.S. government more than $900,000, THE WASHINGTON POST, (Aug. 27, 2020),
https://www.washingtonpost.com/politics/trump-company -secret-service-spending/2020/08/27/933 1bd86-de36-
11ea-8051-d5f887d73381 story.html.
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could stay in a hotel with deceptive pricing and DC taxpayers are the ones who end up
paying for these hidden fees. In the example mentioned in paragraph 8, a DC Council
member and his legislative director, both of whom were in Las Vegas to work on
bringing grocery stores to Ward 8 in the District, were charged $335.60 of resort fees at
the MGM Grand Hotel & Casino. These resort fees were paid for by DC taxpayers. The
bill (obtained through the Freedom of Information Act) showing the resort fee charge is

below:
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52. The inconsistency and inaccuracy with which MGM has provided information to

consumers on its websites about what is covered by the resort fee, with the lack of



53.

54.

55.

56.

proximity of the resort fee to the quoted room rate, the smaller and lighter shaded
typeface used when referring to the resort fee, the ambiguous language regarding whether
the resort fee has been or will be added to the room rate, the confusing representations
about what amenities are covered by the fees, the way the hotel advertises complimentary
stays that are not complimentary due to mandatory fees, and the inclusion of the resort
fees with charges for taxes make it even harder for consumers to comprehend they are
being charged a resort fee on top of their quoted room rate.

Defendant’s practices of advertising room rates that do not include mandatory daily resort
fees, including the resort fee in language such as “taxes and fees may apply” when the
resort fee is not imposed by any government agency, and further including offering
complimentary rooms that are not complimentary due to mandatory fees and representing
that resort fees include amenities or services that are either provided at no cost or that the
consumer must still pay for separately, are misrepresentations of material fact capable of
misleading consumers.

MGM’s practices of advertising room rates for lodging at its hotels without including
other daily charges required by the hotel constitutes the advertisement or offer of goods

or services without the intent to sell them as advertised or offered.

COUNT 1
(Violations of the Consumer Protection Procedures Act)

The allegations of paragraphs 1 through 54 are re-alleged as if fully set forth here.
The CPPA is a remedial statute that is to be broadly construed. It establishes an

enforceable right to truthful information from merchants about consumer goods and
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57.

58.

59

60.

61.

services that are or would be purchased, leased, or received in the District of Columbia
§28-3901(c).

Travelers United has standing to bring this Count under §28-3905(k)(1)(D)(1) “Subject to
sub-paragraph (ii) of this subparagraph, a public interest organization may, on behalf of
the interests of a consumer or a class of consumers, bring an action seeking relief from
the use by any person of a trade practice in violation of a law of the District if the
consumer or class could bring an action under subparagraph (A) of this paragraph for
relief from such use by such person of such practice.” Travelers United is a public
interest organization, with members in the District, that has done significant advocacy
work against deceptive fees across the travel industry, both locally in DC and on the
federal level. Deceptive resort fees are a trade practice in violation of a law of the
District.

A hotel resort fee is a misrepresented characteristic or a misrepresented benefit under
§28-3904(a) as the resort fee goes to absolutely nothing but is represented as a payment
for amenities. A resort fee exists for the defendant to lie about the advertised price of the

room, not to provide any service.

. The hotel rooms MGM offers to consumers are leased or sold for personal, household, or

family purposes and, therefore, are consumer goods or services.

MGM, in the ordinary course of business, offers to lease or supply consumer goods and
services, and, therefore, is a merchant §28-3901(a)(3).

The CPPA prohibits unlawful trade practices in connection with the offer, sale, and

supply of consumer goods and services §28-3904.
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62. MGM’s (a) advertisement of prices or room rates for their hotels that do not include
mandatory daily resort fees, (b) representation that the resort fee is a “fee or tax,” (c)
representation that the payment of resort fees entitled the consumer to amenities that they
were provided at no cost, and (d) advertisement of complimentary rooms that are not
complimentary are each misrepresentations of material fact that have a tendency to
mislead consumers and are unlawful trade practices that violate the CPPA, D.C. Code
§28-3904(e).

63. Defendant’s advertising of complimentary room rates for lodging in their hotels as
complimentary when the hotel in fact charges money for these stays is misrepresentation
as to a material fact which has a tendency to mislead which violates the CPPA, D.C.
Code §28-3904(f).

64. Defendant’s advertising of prices and room rates for lodging in their hotels that do not
include daily resort fees constitutes an advertisement or offer without the intent to sell the
lodging as advertised, which is an unlawful trade practice that violates the CPPA, D.C.

Code 14 § 28-3904(h).

Praver for Relief

WHEREFORE, the Travelers United respectfully requests this Court enter a judgment in its
favor and grant relief against Defendant, as follows:
(a) Permanently enjoin and restrain Defendant, pursuant to D.C. Code § 28-
3905(k)(2)(D), from engaging in conduct determined to be in violation of the CPPA;
(b) Permanently enjoin Defendant from advertising daily hotel room rates that do not

include mandatory resort fees in the price advertised for rooms at its hotels;
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(c) Order the Defendant to pay statutory damages to Travelers United pursuant to D.C.
Code § 28-3905(k)(2)(A), for each and every violation of the CPPA proven at trial;

(d) Order the Defendant to pay punitive damages in an amount to be determined at trial,
pursuant to D.C. Code § 28-3905(k)(2)(C);

(e) Award Travelers United the costs and reasonable attorney’s fees for its investigation
and this action, pursuant to D.C. Code § 28-3905(k)(2)(B); and

(f) Grant such further relief as the Court deems just and proper.

Jury Demand

Travelers United demands a trial by jury.

Respectfully submitted,

Dated: February 17, 2021
A

NN

/

LAUREN WOLFE (D.C. Bar # 1048660)
Counsel, Travelers United

2833 Alabama Ave SE #30736
Washington, D.C. 20020

Telephone: 202-713-9596
Email: laurenwolfe@travelersunited.org
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Superior Court of the District of Columbia
CIVIL BIVISION
Civil Actions Branch
506 Indiana Avenue, N.W., Suite 5800 Washington, D.C. 28061
Telephone: (2023 879-1133 Website: www.dccourts.gov

Travelers United

Plaintift
(ase Number2021 CA 000477 B
MGM Resorts International, Inc.
Defendant
SUMMONS

To the above named Defendant:

You arc hercby summoned and required to serve an Answer to the attached Complaint, either
personally or through an attorpey, within twenty one (Z21) days after service of this summons upon you,
exclusive of the day of service. It vou arc being sued as an officer or agency of the United States Government
or the District of Columbia Government, you have sixty (60) days after service of this summons to serve your
Answer, A copy of the Answer wust be mailed to the attorney for the plaintiff who s suing you. The
attorney’s name and address appear below. If plaintiff has no attorney, a copy of the Answer must be mailed
to the plaintiff at the address stated on this Summons.

You are also required to file the original Answer with the Court in Suite 5000 at 500 Indiana Avenue,
N.W._, between 8:30 am. and 5:00 p.m., Mondays through Fridays or between 9:00 a.m. and 12:00 noon on
Saturdays. You may tile the original Answer with the Court either before you serve a copy of the Answer on
the plaintiff or within seven (7) days after you have served the plaintff. If you fail to file an Answer,
judgment by default may be entered against you for the relief demanded in the complaint.

Lauren Wolfe
Name of Plamtiftf’s Attorney

2833 Alabama Ave SE #30736 By

Address

Washington, DC 20020

202-7 1 3-9596 Date

Telephone

WFEEINE BT RIE (202) 879-4828 Veuillez appeler au (202} 878-4828 pour une fraduction Bé c6 mdt bai dich, hdy goi (202) §78-4828

SloiE S AIE, (2028794820 B T AIMER  eamuc¥ Borse AT (202) 879-4828  eloew

IMPORTANT: II' YOU FAIL TO FILE AN ANSWER WITHIN THE TIME STATED ABOVE, OR IF, AFTER YOU
ANSWER, YOU FAIL TO APPEAR AT ANY TIME THE COURT NOTHIES YOU TO DO 50, A JUDGMENT BY DEFAULT
MAY BE ENTERED AGAINST YOU FOR THE MONEY DAMAGES OR OTHER RELIEF DEMANDED IN THE
COMPLAINT. IV THIS OCCURS, YOUR WAGES MAY BE ATTACHED OR WITHHEED OR PERSONAL PROPERTY OR
REAL ESTATE YOU OWN MAY BE TAKEN AND SOLD TO PAY THE JUDGMENT. IF YOU INTEKND TO OPPOSE THIS
ACTION, DO NOT fAIL TO ANSWER WITHIN THE REQUIRED TIMIT

Hyou wish to talk to a lawyer and feel that you cannot afford to pay a fee to a lawyer, prompily contact ane of the offices of the
Legal Aid Society (202-628-1161) or the Neighborbood Legal Services (202-279-3100) for help or come to Suite 5500 at 500
Indiana Avenue, N.W., for more mformation concerning places where you niay ask {or such help.

See reverse side for Spanish franslation
Vea al dorso la traduccion al espafiod

CV-3110 [Rev. June 2017] Super. Ct. Civ.R. 4



TRIBUNAL SUPERIOR DYL DISTRITO DE COLUMBIA
DIVISION CIVIL
Seccion de Acciones Civiles
508 Indiana Avenue, N,W,, Suite 3880, Washington, B.C. 28861
Teiéfono: (2623 879-1133 Sitio web: www.dccourts.gov

Travelers United

Demandante
contra

Niunero de Case: 2021 CA 000477 B

MGM Resorts International, Inc.

Demandado

CITATORIO
Al susodiche Demandado:

Por la presente se le cita a comparecer v se le require entregar una Contestacion a ta Demanda adjunia, sea en
persona o por medic de un abogado, en ¢l plazo de veintitin (21} dias contados después que usted haya recibido este
citatorio, excluyendo ¢l dia mismo de la entrega del citatorio. Si usted estd siendo demandado en calidad de oficial o
agenie del Gobierno de los Estados Unidos de Norteamérica o del Gobierno del Distrito. de-Columbia, tiene usted
sesenta (6{}) dias, contados después que usted haya vecibido este citatorio, para entregar su Contestacion. Tiene que
enviarle por correo una copia de su Comntestacion al abogado de la parte” demandante. El nombre v direccidn del
abogado aparecen al final de este documento. 51 ¢l demandado no tiene abogado, tiene 'que enviarle al demandante una
copia de la Contestacion por correo a ia direccidn que aparece en este Citatario.

A usted también se le require presentar la Contestacion original al Tribunal en la Oficina 5000, sito en 500
Indiana Avenue, N.W., enire las 830 a.m. v 5:00 p.m., de lunes a viemnes o entre las 9:00 am. v las {2:00 del mediodia
los sabados. Usted puede presentar la Contestacion original ante el Jucz va sea antes que usted le entregue al
dernandante una copia de ia Contestacién o en el plazo de siete (7} dias de haberic hecho la entrega al demandante. S
usted incumple con presentar una Contestacidn, podria dictarse un fallo en rebeidia contra usted para que se haga
efectivo el desagravio que se busca en la demanda:

Lauren Wolfe SECRETARIO DEL TRIBUNAL

- Pt Cops.
Nombre del abogado del Demandante fx*c::@" 1 SN

2833 Alabama Ave SE #30736 Por: (JQ: ‘

Direccién @ub@@é’g@%w& ~E
Washington, D.C. 20020 SR A

202-713-9596 Fecha 2/17[2021

Teléfono
INERR W R EE (202) 875-4828 Veuillez appeler au (202} 878-4828 pour une traduction Bé o6 mot ki dich, hiy goi (202) 879-4828

iEi@eriEisl I 202) 870-4 828 SRR ME FRIGCT FOEIS ATITR (202) 879-4828  gRork

IMPORTANTE: SI USTED INCUMPLE (ON PRESENTAR UNA CONTESTACION EN EL PLAZO ANTES
MENCIONADO 0,81 LUEGO DE CONTESTAR, USTED NO COMPARECE CUANDO LE AVISE EL JUZGADQO, PODRIA
DICTARSE UN FALLO BN REBELDIA CONTRA USTED PARA QUE SE LE COBRE LOS DANOS Y PERJUICION U OTRO
DESAGRAVIO QUE SE BUSQUE EN LA DEMANDA. SI ESTO OCURRE, PODRIA RETENERSELE sUS INGREROS, O
PODRIA TOMARSELE SUS BIENES PERSONALFES O BIENES RAICES Y SER VENDIDOS PARA PAGAR EL FALLO. §1
USTED PRETENDE OPONERSE A ESTA ACCEON, NO DEJE DE CONTESTAR LA DEMANDA DENTRO DEL PLAZQ
EXTGIDO.

51 desea conversar con un abogado v le parece que no puede pagarle a uno, Hanme pronio 2 una de nuestras oficinas def Legal Aid
Soctety (202-628-1161) o el Neighborhood Legal Services (202-279-5100) para pedir ayuda o venga a la Oficina 5000 del 500
Indiana Avenue, N.W ., para informarse sobre otros lugares donde puede pedirayuda al respecto.

Vea al dorso ef original en inglés
See reverse side for English original

CV-3110 [Rev. June 2017] Super. Ct. Civ.R. 4



IN THE SUPERIOR COURT OF THE DISTRICT OF COLUMBIA
CIVIL DIVISION

TRAVELERS UNITED
2833 Alabama Ave SE #30736
Washington, D.C. 20020,

Plaintiff,
Civil Action No. 2021 CA 000477 B

V.

MGM RESORTS INTERNATIONAL, INC
3600 S Las Vegas Blvd
Las Vegas, NV 89109

Defendant.

INFORMATION SHEET FOR VIOLATIONS OF THE
CONSUMER PROTECTION PROCEDURES ACT

Travelers United is suing MGM Resorts International, Inc. for violations of DC’s Consumer
Protection Procedures Act & 28-39(1 to 28-3913 regarding deceptive hotel resort fees. The
amount in question exceeds $10,000.



SUPERIOR COURT OF THE DISTRICT OF COLUMBIA
CIVIL DIVISION Civil Actions Branch
500 Indiana Avenue, N.W., Suite 5000, Washington, D.C. 20001
Telephone: (202) 879-1133 ¢« Website: www.dccourts.gov

TRAVELERS UNITED
Vs. C.A. No. 2021 CA 000477 B
MGM RESORTS INTERNATIONAL, INC

INITIAL ORDER AND ADDENDUM

Pursuant to D.C. Code § 11-906 and District of Columbia Superior Court Rule of Civil Procedure
(“Super. Ct. Civ. R.”) 401, it is hereby ORDERED as follows:

(1) This case is assigned to the judge and calendar designated below. All future filings in this case shall
bear the calendar number and the judge’s name beneath the case number in the caption.

(2) Within 60 days of the filing of the complaint, plaintiff must file proof of service on each defendant of
copies of (a) the summons, (b) the complaint, and (c) this Initial Order and Addendum. The court will dismiss
the claims against any defendant for whom such proof of service has not been filed by this deadline, unless the
court extended the time for service under Rule 4(m).

(3) Within 21 days of service {unless otherwise provided in Rule 12), each defendant must respond to the

complaint by filing an answer or other responsive pleading. The court may enter a default and a default
judgment against any defendant who does not meet this deadline, unless the court extended the deadline
under Rule 55{a).

(4) At the time stated below, all counsel and unrepresented parties shall participate in a remote hearing to
establish a schedule and discuss the possibilities of settlement. Counsel shall discuss with their clients before the
hearing whether the clients are agreeable to binding or non-binding arbitration. This order is the only notice
that parties and counsel will receive concerning this hearing.

(5) If the date or time is inconvenient for any party or counsel, the Civil Actions Branch may continue the
Conference once, with the consent of all parties, to either of the two succeeding Fridays. To reschedule the
hearing, a party or lawyer may call the Branch at (202) 879-1133. Any such request must be made at least seven
business days before the scheduled date.

No other continuance of the conference will be granted except upon motion for good cause shown.

(6) Parties are responsible for obtaining and complying with all requirements of the General Order for Civil
cases, each judge’s Supplement to the General Order and the General Mediation Order. Copies of these orders
are available in the Courtroom and on the Court’s website bitp//wyw, docourts govl.

Chief Judge Anita M, Josey-Herring

Case Assigned to: Judge JASON PARK

Date: February 18, 2021

Initial Conference: REMOTE HEARING - DO NOT COME TO COURTHOUSE
SEE REMOTE HEARING INSTRUCTIONS ATTACHED TO INITIAL ORDER

9:30 am, Friday, May 21, 2021
Location: Courtroom 519
500 Indiana Avenue N.W.
WASHINGTON, DC 20001



ADDENDUM TO INITIAL ORDER AFFECTING
ALL MEDICAL MALPRACTICE CASES

D.C. Code § 16-2821, which part of the Medical Malpractice Proceedings Act of 2006, provides, "[a]fter
action is filed in the court against a healthcare provider alleging medical malpractice, the court shall require the parties
to enter into mediation, without discovery or, if all parties agree[,] with only limited discovery that will not interfere
with the completion of mediation within 30 days of the Initial Scheduling and Settlement Conference (‘ISSC™™), prior to
any further litigation in an effort to reach a settlement agreement. The early mediation schedule shall be included in the
Scheduling Order following the ISSC. Unless all parties agree, the stay of discovery shall not be more than 30 days
after the ISSC."

To ensure compliance with this legislation, on or before the date of the ISSC, the Court will notify all attorneys
and pro se parties of the date and time of the early mediation session and the name of the assigned mediator.
Information about the early mediation date also is available over the internet at https://www:.dccourts.gov/pa/. To
facilitate this process, all counsel and pro se parties in every medical malpractice case are required to confer, jointly
complete and sign an EARLY MEDIATION FORM, which must be filed no later than ten (10) calendar days prior to
the ISSC. D.C. Code § 16-2825 Two separate Early Mediation Forms are available. Both forms may be obtained at
www.dccourts. gov/medmalmediation. One form is to be used for early mediation with a mediator from the multi-door
medical malpractice mediator roster; the second form is to be used for early mediation with a private mediator.
Plaintiff's counsel is responsible for cFiling the form and is required to e-mail a courtesy copy to
earlymedmal@dcsc.gov. Unrepresented plaintiffs who elect not to eFile must either mail the form to the Multi-Door
Dispute Resolution Office at, Suite 2900, 410 E Street, N.W., Washington, DC 20001, or deliver if in person if the
Office is open for in-person visits.

A roster of medical malpractice mediators available through the Court's Multi-Door Dispute Resolution
Division, with biographical information about each mediator, can be found at
www.decourts.gov/medmalmediation/mediatorprofiles. All individuals on the roster are judges or lawyers with at least
10 years of significant experience in medical malpractice litigation. D.C. Code § 16-2823(a). If the parties cannot agree
on a mediator, the Court will appoint one. D.C. Code § 16-2823(b).

The following people are required by D.C. Code § 16-2824 to attend personally the Early Mediation
Conference: (1) all parties; (2) for parties.that are not individuals, a representative with settlement authority; (3) in cases
involving an insurance company, a representative of the company with settlement authority; and (4) attorneys
representing each party with primary responsibility for the case.

No later than ten (10) days after the early mediation session has terminated, Plaintiff must eFile with the Court
a report prepared by the mediator, including a private mediator, regarding: (1) attendance; (2)-whether a settlement was
reached; or, (3) if a settlement was not reached, any agreements to narrow the scope of the dispute, limit discovery,
facilitate future settlement, hold another mediation session, or otherwise reduce the cost and time of trial preparation.
D.C. Code§ 16-2826. Any Plaintiff who is unrepresented may mail the form to the Civil Actions Branch at [address] or
deliver it in person if the Branch is open for in-person visits. The forms to be used for early mediation reports are
available at www.dccourts. gov/medmalmediation.

Chief Judge Anita M. Josey-Herring



Civil Remote Hearing Instructions for Participants

The following instructions are for participants who are scheduled to have cases heard before a Civil
Judge in a Remote Courtroom

{AUDIO ONLY/Dial-in by Phone):

Toll 1 (844) 992-4762 or (202) 860-2110, enter the Meeting ID from the attachment followed by
#, press again to enter session.

¢ (LAPTOP/ DESKTOP USERS 1):

Open Web Browser in Google Chrome and copy and paste following address from the next page:
https://dccourts.webex.com/meet/XXXXXXXXX

: (LAPTOP/ DESKTOP USERS 2):

Open Web Browser in Google Chrome and copy and paste following address
hiips:/fdocourisowebex.com  Select Join, enter the Meeting ID from the next page

AUIHG AUTERNATIVE: Instead of automatically using USE COMPUTER FOR AUDIO, select CALL- \
IN and follow the CALL-IN prompt window. Use a cell phone or desk phone. You will be heard

clearer if you do not place your phone on SPEAKER. It is very important that you

enter the ACCESS ID # so that your audio is matched with your video. \ N

S

: A e SN
- (lpad/SMART PHONE/TABLET):

. Go to App Store, Download WebEx App (Cisco WebEx Meetings)

J Sign into the App with your Name and Email Address

® Select Join Meeting

. Enter address from the next page: https://dccourts. webex.com/meet/XXXXXXXXX

. Click join and make sure your microphone is muted and your video is unmuted (if you need to be

3 seen). If you only need to speak and do not need to be seen, use the audio only option.

® When you are ready click “Join Meeting”. If the host has not yet started the meeting, you will be

placed in the lobby until the meeting begins.

For Technical Questions or issues Call: {202) 879-1928, Option #2



Superior Court of the District of Columbia
Public Access for Remote Court Hearings
(Effective August 24, 2020)

The current telephone numbers for all remote hearings are: 202-860-2110 (local) or 844-992-4726
(toll free). After dialing the number, enter the WebEx Meeting ID as shown below for the courtroom.
Please click a WebEx Direct URL link below to join the hearing online.

Audio and video recording; taking pictures of remote hearings; and sharing the live or recorded
remote hearing by rebroadcasting, live-streaming or otherwise are not allowed

Division

Courtroom

Types of Hearings
Scheduled in
Courtroom

Public Access via WebEx

WebEx Direct URL

WebEx
Meeting ID

Auditor
Master

206

Auditor Master
Hearings

hitns/fdecounts wabeksom/meet/cthaudmaster

129 648 5606

Civil

100

Civil 2 Scheduling
Conferences; Status,
Motion and Evidentiary
Hearings including
Bench Trials

hitos/fdecowrts. webeax.comimeet/athis

129 846 4145

205

Foreclosure Matters

hitos//decourts. websk.com/meast/cth 205

125 814 7399

212

Civil 2 Scheduling
Conferences; Status,
Motion and Evidentiary
Hearings including
Bench Trials

hitos:/ {dooourts. webax.com/meetfoth2 12

129 440 9070

214

Title 47 Tax Liens; and
Foreclosure Hearings

hitosf/decourts wabai com/mast/cth2id

129 942 2620

219

Civil 2 Scheduling
Conferences; Status,
Motion and Evidentiary
Hearings including
Bench Trials

Wtps:/ fdecouwrts.awebex.com/meet/eth218

129 315 2924

221

Civil 1 Scheduling
Conferences; Status,
Motion and Evidentiary
Hearings including
Bench Trials

hitps:/fdecourts.wabexcom/mestfeth231

129 493 5162

318

320

Civil 2 Scheduling
Conferences; Status,
Motion and Evidentiary
Hearings including
Bench Trials

»

hitns:/ {decourts webar comdmast/ah3ls

129 801 7169

httos:/fdecourts.wabexcom/meet/cth320

129 226 9879




400 Judge in Chambers htipsydfdecourts. webex. com/meet/cth400 129 339 7379
Matters including
Temporary Restraining
QOrders, Preliminary
Injunctions and Name
Changes
415 Civil 2 Scheduling httosfdecourts webex.com/meet/othbd1s 129 314 3475
516 Conferences; Status, httos:/fdecourts webecom/meet/atb318 129 776 4396
517 Mota‘on ar_xd Evnc'ientlary httos://decourts. webex com/maetfeths17 129 911 6415
Hearings including
518 Bench Trials Httosy//decourts. weben com/meet/otb518 129 685 3445
519 httpsidfdecourts. webex. com/meet/othb518 129 705 0412
iM-4 https/{decourts. webaocomdmeetiathimd 129 797 7557
A-47 Housing Conditions nttesfdecourts webex. comimestfoibad? 129 906 2065
Matters
B-52 Debt Collection and httons/fdecourts. webax com/maeaat/othhs2 129 793 4102
Landlord and Tenant
Trials
B-53 Landlord and Tenant Wites:/fdecourts. webex.com/mest/otbbs3 129 913 3728
Matters including Lease
Violation Hearings and
Post Judgment Motions
B-109 Landlord and Tenant htios/decourtawebex.comimest/aibh 108 129 127 9276
Matters
B-119 Small Claims Hearings hitps/fdocnurts.wabex com/meei/atbblie 129 230 4882

and Trials




SUPERIOR COURT OF THE DISTRICT OF COLUMBIA
CIVIL DIVISION Civil Actions Branch
500 Indiana Avenue, N.W., Suite 5000, Washington, D.C. 20001
Telephone: (202) 879-1133 ¢« Website: www.dccourts.gov

TRAVELERS UNITED
Vs. C.A. No. 2021 CA 000477 B
MGM RESORTS INTERNATIONAL, INC

INITIAL ORDER AND ADDENDUM

Pursuant to D.C. Code § 11-906 and District of Columbia Superior Court Rule of Civil Procedure
(“Super. Ct. Civ. R.”) 401, it is hereby ORDERED as follows:

(3) This case is assigned to the judge and calendar designated below. All future filings in this case shall
bear the calendar number and the judge’s name beneath the case number in the caption.

(4) Within 60 days of the filing of the complaint, plaintiff must file proof of service on each defendant of
copies of (a) the summons, (b) the complaint, and (c) this Initial Order and Addendum. The court will dismiss
the claims against any defendant for whom such proof of service has not been filed by this deadline, unless the
court extended the time for service under Rule 4(m).

(3) Within 21 days of service {unless otherwise provided in Rule 12), each defendant must respond to the

complaint by filing an answer or other responsive pleading. The court may enter a default and a default
judgment against any defendant who does not meet this deadline, unless the court extended the deadline
under Rule 55{a).

(4) At the time stated below, all counsel and unrepresented parties shall participate in a remote hearing to
establish a schedule and discuss the possibilities of settlement. Counsel shall discuss with their clients before the
hearing whether the clients are agreeable to binding or non-binding arbitration. This order is the only notice
that parties and counsel will receive concerning this hearing.

(5) If the date or time is inconvenient for any party or counsel, the Civil Actions Branch may continue the
Conference once, with the consent of all parties, to either of the two succeeding Fridays. To reschedule the
hearing, a party or lawyer may call the Branch at (202) 879-1133. Any such request must be made at least seven
business days before the scheduled date.

No other continuance of the conference will be granted except upon motion for good cause shown.

(6) Parties are responsible for obtaining and complying with all requirements of the General Order for Civil
cases, each judge’s Supplement to the General Order and the General Mediation Order. Copies of these orders
are available in the Courtroom and on the Court’s website bitp:/fwwy. docouris govi.

Chief Judge Anita M, Josey-Herring

Case Assigned to: Judge JASON PARK

Date: February 18, 2021

Initial Conference: REMOTE HEARING - DO NOT COME TO COURTHOUSE
SEE REMOTE HEARING INSTRUCTIONS ATTACHED TO INITIAL ORDER

9:30 am, Friday, May 21, 2021
Location: Courtroom 519
500 Indiana Avenue N.W.
WASHINGTON, DC 20001



ADDENDUM TO INITIAL ORDER AFFECTING
ALL MEDICAL MALPRACTICE CASES

D.C. Code § 16-2821, which part of the Medical Malpractice Proceedings Act of 2006, provides, "[a]fter
action is filed in the court against a healthcare provider alleging medical malpractice, the court shall require the parties
to enter into mediation, without discovery or, if all parties agree[,] with only limited discovery that will not interfere
with the completion of mediation within 30 days of the Initial Scheduling and Settlement Conference (‘ISSC™™), prior to
any further litigation in an effort to reach a settlement agreement. The early mediation schedule shall be included in the
Scheduling Order following the ISSC. Unless all parties agree, the stay of discovery shall not be more than 30 days
after the ISSC."

To ensure compliance with this legislation, on or before the date of the ISSC, the Court will notify all attorneys
and pro se parties of the date and time of the early mediation session and the name of the assigned mediator.
Information about the early mediation date also is available over the internet at https://www:.dccourts.gov/pa/. To
facilitate this process, all counsel and pro se parties in every medical malpractice case are required to confer, jointly
complete and sign an EARLY MEDIATION FORM, which must be filed no later than ten (10) calendar days prior to
the ISSC. D.C. Code § 16-2825 Two separate Early Mediation Forms are available. Both forms may be obtained at
www.dccourts. gov/medmalmediation. One form is to be used for early mediation with a mediator from the multi-door
medical malpractice mediator roster; the second form is to be used for early mediation with a private mediator.
Plaintiff's counsel is responsible for cFiling the form and is required to e-mail a courtesy copy to
earlymedmal@dcsc.gov. Unrepresented plaintiffs who elect not to eFile must either mail the form to the Multi-Door
Dispute Resolution Office at, Suite 2900, 410 E Street, N.W., Washington, DC 20001, or deliver if in person if the
Office is open for in-person visits.

A roster of medical malpractice mediators available through the Court's Multi-Door Dispute Resolution
Division, with biographical information about each mediator, can be found at
www.decourts.gov/medmalmediation/mediatorprofiles. All individuals on the roster are judges or lawyers with at least
10 years of significant experience in medical malpractice litigation. D.C. Code § 16-2823(a). If the parties cannot agree
on a mediator, the Court will appoint one. D.C. Code § 16-2823(b).

The following people are required by D.C. Code § 16-2824 to attend personally the Early Mediation
Conference: (1) all parties; (2) for parties.that are not individuals, a representative with settlement authority; (3) in cases
involving an insurance company, a representative of the company with settlement authority; and (4) attorneys
representing each party with primary responsibility for the case.

No later than ten (10) days after the early mediation session has terminated, Plaintiff must eFile with the Court
a report prepared by the mediator, including a private mediator, regarding: (1) attendance; (2)-whether a settlement was
reached; or, (3) if a settlement was not reached, any agreements to narrow the scope of the dispute, limit discovery,
facilitate future settlement, hold another mediation session, or otherwise reduce the cost and time of trial preparation.
D.C. Code§ 16-2826. Any Plaintiff who is unrepresented may mail the form to the Civil Actions Branch at [address] or
deliver it in person if the Branch is open for in-person visits. The forms to be used for early mediation reports are
available at www.dccourts. gov/medmalmediation.

Chief Judge Anita M. Josey-Herring



Civil Remote Hearing Instructions for Participants

The following instructions are for participants who are scheduled to have cases heard before a Civil
Judge in a Remote Courtroom

{AUDIO ONLY/Dial-in by Phone):

Toll 1 (844) 992-4762 or (202) 860-2110, enter the Meeting ID from the attachment followed by
#, press again to enter session.

¢ (LAPTOP/ DESKTOP USERS 1):

Open Web Browser in Google Chrome and copy and paste following address from the next page:
https://dccourts.webex.com/meet/XXXXXXXXX

: (LAPTOP/ DESKTOP USERS 2):

Open Web Browser in Google Chrome and copy and paste following address
hiips:/fdocourisowebex.com  Select Join, enter the Meeting ID from the next page

AUIHG AUTERNATIVE: Instead of automatically using USE COMPUTER FOR AUDIO, select CALL- \
IN and follow the CALL-IN prompt window. Use a cell phone or desk phone. You will be heard

clearer if you do not place your phone on SPEAKER. It is very important that you

enter the ACCESS ID # so that your audio is matched with your video. \ N

S

: A e SN
- (lpad/SMART PHONE/TABLET):

. Go to App Store, Download WebEx App (Cisco WebEx Meetings)

J Sign into the App with your Name and Email Address

® Select Join Meeting

. Enter address from the next page: https://dccourts. webex.com/meet/XXXXXXXXX

. Click join and make sure your microphone is muted and your video is unmuted (if you need to be

3 seen). If you only need to speak and do not need to be seen, use the audio only option.

® When you are ready click “Join Meeting”. If the host has not yet started the meeting, you will be

placed in the lobby until the meeting begins.

For Technical Questions or issues Call: {202) 879-1928, Option #2



Superior Court of the District of Columbia
Public Access for Remote Court Hearings
(Effective August 24, 2020)

The current telephone numbers for all remote hearings are: 202-860-2110 (local) or 844-992-4726
(toll free). After dialing the number, enter the WebEx Meeting ID as shown below for the courtroom.
Please click a WebEx Direct URL link below to join the hearing online.

Audio and video recording; taking pictures of remote hearings; and sharing the live or recorded
remote hearing by rebroadcasting, live-streaming or otherwise are not allowed

Division

Courtroom

Types of Hearings
Scheduled in
Courtroom

Public Access via WebEx

WebEx Direct URL

WebEx
Meeting ID

Auditor
Master

206

Auditor Master
Hearings

hitns/fdecounts wabeksom/meet/cthaudmaster

129 648 5606

Civil

100

Civil 2 Scheduling
Conferences; Status,
Motion and Evidentiary
Hearings including
Bench Trials

hitos/fdecowrts. webeax.comimeet/athis

129 846 4145

205

Foreclosure Matters

hitos//decourts. websk.com/meast/cth 205

125 814 7399

212

Civil 2 Scheduling
Conferences; Status,
Motion and Evidentiary
Hearings including
Bench Trials

hitos:/ {dooourts. webax.com/meetfoth2 12

129 440 9070

214

Title 47 Tax Liens; and
Foreclosure Hearings

hitosf/decourts wabai com/mast/cth2id

129 942 2620

219

Civil 2 Scheduling
Conferences; Status,
Motion and Evidentiary
Hearings including
Bench Trials

Wtps:/ fdecouwrts.awebex.com/meet/eth218

129 315 2924

221

Civil 1 Scheduling
Conferences; Status,
Motion and Evidentiary
Hearings including
Bench Trials

hitps:/fdecourts.wabexcom/mestfeth231

129 493 5162

318

320

Civil 2 Scheduling
Conferences; Status,
Motion and Evidentiary
Hearings including
Bench Trials

»

hitns:/ {decourts webar comdmast/ah3ls

129 801 7169

httos:/fdecourts.wabexcom/meet/cth320

129 226 9879




400 Judge in Chambers htipsydfdecourts. webex. com/meet/cth400 129 339 7379
Matters including
Temporary Restraining
QOrders, Preliminary
Injunctions and Name
Changes
415 Civil 2 Scheduling httosfdecourts webex.com/meet/othbd1s 129 314 3475
516 Conferences; Status, httos:/fdecourts webecom/meet/atb318 129 776 4396
517 Mota‘on ar_xd Evnc'ientlary httos://decourts. webex com/maetfeths17 129 911 6415
Hearings including
518 Bench Trials Httosy//decourts. weben com/meet/otb518 129 685 3445
519 httpsidfdecourts. webex. com/meet/othb518 129 705 0412
iM-4 https/{decourts. webaocomdmeetiathimd 129 797 7557
A-47 Housing Conditions nttesfdecourts webex. comimestfoibad? 129 906 2065
Matters
B-52 Debt Collection and httons/fdecourts. webax com/maeaat/othhs2 129 793 4102
Landlord and Tenant
Trials
B-53 Landlord and Tenant Wites:/fdecourts. webex.com/mest/otbbs3 129 913 3728
Matters including Lease
Violation Hearings and
Post Judgment Motions
B-109 Landlord and Tenant htios/decourtawebex.comimest/aibh 108 129 127 9276
Matters
B-119 Small Claims Hearings hitps/fdocnurts.wabex com/meei/atbblie 129 230 4882

and Trials




